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. * ' _Mr Sam Blaskey, Offlce

. During June of 1971 the Ohio Department of Education sponsored and coordinated a‘curriculum’

Workshop for*the purpose of /developmg specialized supplements to the Consumer Education Curriculum
.. Guide for Ohio, Grades K-12."More than eighty teachers and teacher educators, representifig nine dlfferent
' subject areas attended. Each of therp contributed significantly to the new guidelines, "~

Special acknowledgements are due Mrs. Sonia Cole, Assistant Director, Vocatlonal Edhcatlon, Home

" Economics Section, who has provided continual leadershlp in Consumer Education, Dr. Robert Goble,
' Professor of Education, Miami University, who served as PrOJect Director in developing-these supplements; .’

- Mrs. Margaret. Driver and MlSS Barbara.Reed, Supervisors in Vocational Home Economics, Mr. Dénnis
- Lupher, Consumer. Economlc Educatlon Supervisor, Vocational Education Division, and Dr. Robert
Myers Assoclate Dean, School of. Business Administration, Miami University. :

In add1t10n, special appreclatlon is extezﬁe/d‘to the followmg persons for their ccrltnbutlons i

Cons
‘4. D;’C d N ’ )

Mr. Phul’ Coleman,' ’Exec tive Counc11 Depart ent of Welfare State of Ohlo
* Mr. Roger Downipg, Execut1Ve Vice President, Oth Consumer Loan Assoclatlon

e

_Mr Byron Holllnger, Dlrector QﬁSchool Relations, Ohlo Counc11 on Econémlc Educatlon

mer Affalrs Executlve Office of the President, Washmgton, - -

Mr. Solomon' Harge, Dtrector, Consurfier Protectlon, Cleveland, Ohio . * - o

Mr. Robert R. Klbrrck of Olcott Forward Co.

.'dl

; | Dr.
- D1re

! ' /

arlan Mtller, Executlve Secretary, Councﬂ on Famlly Fmancie~ Educatlon & Educatlonal

o~

Instltute of Life Insurance

Mr. Robert R. O’Rellly, Director of Changmg Times Education SerV1ce
'*»-:Mr H. Lester Rupp, Grolier ‘Education- Corporatlon

Others, too numerouscto- mention; have had a positive influence on the workshop and the resultmg

) supplements Thelr dedication and ass1stapce are genumely appreclated
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S o . Advisory Committee on ' . /
SRV o - N . Consumer Economic Educaﬁ;. S
- The Superintendent of Pubhc Instructlon, Martm Essex, appomted the Consumer Educatlon AdvnsoryA o

Commtttee to the Ohio Department of Education for the purpose of assisting and advising in the develop-
" ment and enrichment of consumer edutation programs in the schools of Ohjo. Membershlp on the com-
° mittee is representative of government, education, business and industry. “Thé committee, coordinated by *

e ‘Mr. C. William- Phllhps, has. prov1ded suggestlons in vhe development of several <pr03ects in’consumer
educatlon N - B
2 .. Appreciation is extended to ‘these members for thelr adv1se and counsel wfnch has 1ded in the devel-
* opimerit of consumer education resource materlals. The names of the commlttee are li ted on the follQWlng
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STATE ADVISQRY COMMITTEE ON CONSUMER ECONOMIC EDUCA’I‘ION Y
Corhmi'ttee Members , S _~“ . e
Paul R. Boso - .~ Public Relations, Household Finance Corporation, I
. /Roger Downing Executive Secretary, Ohio Consumer Loan Asspciation
Mrs, Betty Du Boux Vice President of District Directors, Parent Teachers Assoc1atlorr
" Mrs. Jean Duston ..  League of Women Voters . T
: Loren Giblin *~ ° _ Superintendent, Hubbard Exempted Village Schools
Fred Goare =~ - 7 -Superintendent, IS%hda Local Schools N
, Ella Green ~ (IMPACT), Program for Dlsadvantaged Glrls, Cleveland City Schools
& - Dr. Mearl Guthrie ‘Chairman of Business Educatlon, Bowlmg Green State University ., .- . -
‘ George Hammond -Consijtant in Consumer and‘Governmental Affairs; Columbus ~ ~ ..
‘Solomon Harge Executive Directorgfleveland Consumer Protection Association IR
Earl E. Hogan = Superintendent, Mount Vernon City Schools , > - .
Byron Hollmger Director -of School Relatlons, Ohio Council on Economlc Education . /s
) /" Harry Imboden. Executive Vice President, Dayton Retail Merchants Association : .
_ KarlM. Kahler . Governmental Affairs Director, Ohio State C*o‘uncﬂ of Retail Merchénts -
- .+ Mrs. Helen Malone Supervnsor of Social Studies, Canton City Schools - : ’
Harry Moore ™ - . County Superlntendent Clermont County Schools
, Philip Rohr °, Pp 11c Relatlons, J.C. Penney Company : .
. Jasper M. Rowland . A %ess Bureau . 1 ‘ T
: Clyde Scott - Ass1stant‘ perinféndent, Lorain C1ty gcm)ols . T : -
~*. Ira C. Thompson -~  Comptroller, AFL-CIO, ;. e Y
® " Frank Wagner = ~ Director.of Education, Oth Credit Umon League ' : ‘ S
\ Thomas F. Webb : Directot of Curriculum, Middletown City Schools .
: Joe Young - - Ass1stant Supermtendent Mad River Local Schools R
‘ “v}';‘f‘ o . . . . . . ,—\ . B .,
State Departmeﬁt Staﬂ Taslc Force on Consumer Education’ "" N
a "Mr. C. William Phillips Chalrman—Coofdlnat’_r, ucation Profess1ons Development Act ¥
" " Mrs. Sonia Cole -~ . Assistant Director for Home Economics, lesxon of Vocational Educatfon
Mr Robert B. Gates ‘Supervisor, Industrial Arts. . : la,- '
Mr. Robert H. Koon. - Superv1sor, Research, Supfey, Evaluatxon and E} mplary Programs ’ o
‘ MTr. Byron Walker™ Supervisor, Social Stiidies and Humanities x ..
. 'Mr, J.E. Brown Consultant—+D1rectot, D1v1s1on of Elementary and'Seconﬁary Educatlon S
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[ The Vocatronal Home Economics Job Training Consumer Educatlon Supple/ment is eveIoped fo be
2 used by. the Job-Training Teachers in any of the fiye job trainmg areas; Child Care Services, Fabric Ser-
' _vrces, Food Services, Commumty and Home Servtces, and the Multi-area. . s~ ' .-
~ The learning experiences are designed to be used as an mtegral part of the related 1nstructlonal pro-
.. .gram of the Job-tralmng curriculum. . ,
. _ It is the hope of the committee that the J ob-Tralmng student w1ll ‘gain a bas1c understandmg of the
. vnature and function of the American Economic System; will upderstand his roleas a producer, as 4 con-.
"sumee, and as a citizen; and will become knowledge ble about the use and avallablhty of commumty re-
sources at the local, state, and national level. vl o N~ \\. . '
. This Guide was developed at a Vocational Consumer Educatlon Workshop held in Columbus, Ohxo, f‘ )
~ June 1971 through the cooperatxve efforts of a committee of job training teachers. Cbmmlttee members Tl
| were: : : o B & F e -\ -
s Miss Jean Dorn - LE o o o "
: - Newark’ ngh School T T S \ _
Newark Ohio  =. - . ., T
Mrs. Rebecca. Pail o AN ' LT y - \\ R
~ Muskingum JVS . . " s T T
* . Zanesville, Ohio R fo T : S / S \\ Sl
“ . Mrs.Willie Whitmore -+ . ST e S U
DR ~Johri F. Kenniedy High School S o LT \ LT
Cleveland, Ohio Soow T . et ] T ‘
Mrs. Katherine Havenrldge ‘ L. T o \ o
Greenview High School =, = . ., = SO : e e v\\ !
Jamestown, Ohlo o v B e N ' -

Spec1a1 acknowledgements are due to Mrs .Sonia Cole, Asslstant Dlrector Vocatlonal Educatron, . \ KN
Home Economics Section, Miss Barbara: Reed and Mrs. Margarét Driver, supervisors in Consumer and \

Homemaking, and Dr: Beulah.Sellers, Director, School of Home Economics, Oth Un1vers1ty, for their. -
leadershlp in the development of the Guide,, e g S S \
) c‘ ) o R . . ) ‘\' ‘ W ’ v ' ) ‘ \\
) '_ o . o 5 Alberta Thompson (Mrsi e o T N .
S -, Home Econdiics, U ‘ e '
< SR v Y Teacher Edugator =~ .0 - - .
L - ’ _ - 17+ Kent State Umversxt! RN
’ N Kent Ohlo : : ' O N ‘
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ECONOMIC SYSTEM

(The Student as & Cltizen)

.
e ' .t"“"
. -

OBJECTIVE- The student lists and defines the‘ mentiﬁable charactenstics and gonls inherent in the eco-
. ...nomic system, - SRR

-
“4

 CONCEPT / '

- SUGGESTED LEARNING AND

EVALUATION EXPERIENCES

. RESOURCES . ) :f

SUGGESTED a

_ e

Goals ]

- Private ownership - |

¢~

Characteristies aT

?.

s
- Free competitive
enterprise

/™
. .D

- 1 " Market system"
Q . v ) . -

K AR
Mo o

“Profit motive
i ' o

' .Growt‘h:‘,"' - -
Full emplo‘ym:ent

-

GENERALIZATIONS:

/

‘. Freedom to' enter or exist co P

. Have students investigate how a small, busi-
ness is get up and operated. Example: altera~
tlon shop, restauranter child care center.

‘Invite a resource person who has set up a -

small business to discuss how this enterprise
relates to the goals of the economic systern.

. ‘ B
Panel of various businessmen (possibly stu-

. dent employers) discuss the free competitive
, -enterprise, the market system and- proﬁt
motlve :

‘Wilhelms, Hetmer’i t@j
-Jelley, CONSUMER =

v

Warmke, Wyilie, %On,

ECONOMICS -

- Eyster, CONSUMER -
. ECONOMIC PROB—- ‘
. «LEMS , ;o

-

Mayer (for Better Homes
and Gardens) UNDER-
STANDING AND US-

. ING ECONOMICS

Fleld tr1p toa _department store learning how o

‘trends affect the market.

. Have each student illustrate how his job con-
/. tributes to the production of consumer goods

and services. Discuss why. or why not the vari-
,ous testabhshments in which” he works have
been sUccessful : :

-

. Have a quahﬁed person descrlbe market"
changes-over the years and the relationship -

of th1s and the profit motive.
”~

Invxte a representatwe from® the U.S. em- .

. ployment office to "explain the advantages
-and disadvantages of full e{nploqunt in our

- econondic’ system

.

'vFederal Reserve Bank of
Phtladelphla Unemploy-

ment in Prosperity— Why?

Mystéery  of - Ecopomic
- Growth. = Q .
N

etltlve enterprise, to ‘make proﬁts to choose and/ or change em-

ployment and to make choices’in consaming goods and’services_ prov1des Zights with accompany-. .
ing responsibilities in a démocratic society and market oriented econontic system

2, @oals for our economy established by Congress, include growth near full employment of re-
o sources, stable prices, equitable distribution of income, freedom and justice, and prowde gutde-' .
‘o linesfor 1nd1v1dua1 busmess, and. government economic declsmns RN




OBJECT!VE- The student recognizes the cu'cuTar riature of the economy and can mterpret a model W‘hlcﬁ
e represents the flow: of goods, servxces, and money, - - - :

" ECONOMIC SYSTEM
('f‘he Student as a Citizen)- /
. g “

-

.

. - R
T SUGGESTED LEARNING AND  SUGGESTED
- “CONCEPT __EVALUATION EXPERIENCES ’ _RESOURCES -

Circular flow of goéds, Use a. flannel board to illustrate the circular 'Warmke, Wyllie, ‘Wilson,

_services, and money. - flow of the economy.. Start either with busx-_~_ Eyster,” = CONSUMER = - .
> o ness or the consumer. ECONOMIC PROBLEMS. o
\ e .
* Consumers Have the student glve a visual example of The Ohio Cénsumer Loan

Producers
Money and financial
. instituti()ns.

. Interdependence of
economlc unlts

n
4] )

Lot GN’P.

R

GENERALIZATIONS.

1. Our economy. functions in a c1rcu'lar ﬂow of g00ds, servxces, and money whxch results from eco-
nomxc decisions made by mdwxduals, bus1nesses, and government.

2 Money.is the social invention that acts’as. the major medium of exchange and serves throt;gh fi-
~ nancial mstltutxons as the catalyst’ of economxc actlvxty

how he can become mvolved m the cxrcular
ﬂow o :

- r

Have studénts develop a profi ile of the Amer-

ican woman of the 70’s.

o

In small buzz groups, have the'students iaén- '
:txfy ‘changes in the econoimy as a result of
mdre women in the labor market. Each g'roup -

w1ll report to the entxre class

‘e -

- acles of Credit.

s

Association, The Mir- = -

_—

Federal Reserve Bank ‘of :
'Phxladelphxa, Balance of |
"Pay,ments T

U.S. Department of La- -
bor Washington, D.C., -

‘Woman’s - Buréau. Pub-

E Ilcatxons ; o
SR N v . g

‘ Knootz, “Women and ,
Jobs in a Changing ‘ y

World” AVA Journal,
.De_cembén;, 1970. - =

Y [




© - _'ECONOMICSYSTEM '
» Coe - . ’A A ' . ' " (The student as_ a Citizen) . =
UBJEC'I‘IVE 'l‘li‘ "stuire‘nt“ifl ent‘tk{ ;ee‘m{l;ilrrofgﬁgovemmmrmthreconomywndﬂs—knowledgeableaboutmmmx -
. --his rights and. responsnbnhtles asa cltuen to _promote. 1ppropnate legjslatlon and seryices :
, _ _ to the whole economy L S o . . _ _
. °* : . . o ’ ‘ R ‘ h - L . .’lp)
= 'SUGGESTED LEARNING AND- ~ SUGGESTED
CONCEPT . . EVALUATION EXPERIENCES » -~ RESOURCES)
N Rol_e oﬁhe'gov’ernment. . - Have students find newspaper articles aBout . B ' »
. T . . the role of governmient as related to their job. B ) -
S . . . . / e R R : . ‘
© <-Local -~ . . Have students write Congressman and ask his’ - Internal Revenue Service,
) R -~ assistance in getting pub]xcatlons ‘available » Understanding .,Ifaxes. "
State : ’ f'rom government agencies pertammg to thelr ‘ : : i
: “ - areaof training. o C o, :
) A N r . \ . - e
R ,,‘  .- o ‘Resource person from the . Welfare Depart- Local Welfate Office
. R " ment to discuss government services prov1ded E - o
' by tax money: T : T '
. Legisla'tive“ o ' ﬁlscuss1on o? Vocational opportunities made ’
o available-to, them through legislative actlon
- : R _(Vocatlonal Acts) - e )
GENE'RALIZATIONS 1 > . L . |
‘ 1. The consumer as a citizen-voter, communicates his views concerning h1s own mterest and general ’

welfare, to the proper government channels. R

-

2. In the American economic system, government serves as a regulator and coordmator of economic )
‘activity, a determmer of ﬁscal and monetary pohcxes, and an employer as well asa consumer

- , ’ - ‘ . . . ', .
g ‘ : * 4




MME&T{WW&HW ﬁt'”t

(’I"he Student‘as a Cltizern) ‘

.-

b r

" ECONOMIC SYSTEM

‘effe ts’o‘f’la”bor organizafi “t*éns and“Fusnnesses on’ the @ economy "
mm e *and identifies their funCtlQnS S0 that‘he £an relate their Opcratmn tndus futum mles. e

«

- CONCEPT

- SUGGESTED LEARNING AND
. EVALUATION EXPERIENCES

- SUGGESTED ,

RESOURCES

Labor and business
* Roles

" Effects

. o,

.GENERALIZATIONS'

' Have ‘an employer, personnel dlrector, or

representative from the Ohio Employment

- Office talk to_the’ class on. respons1b1ht1es of
the employee .

0 -

Have are resentattve from @ local union ex- .
P

plain the role of a umon and responsibilities

‘of union members

I

*
“
v

“The Ohié State . Bar

~and You -

IPD Publishing Co., The ",

‘ Job’Scene .

Tolman, Ruth CHARM
AND POISE FOR GET-,
TING AHEAD . = .

Association, The "Law.
Warmke, Wyllie, Wilson, .
Eyster, CONSUMER °
ECONOMICPROBLEMS

$

1., The individual can play an mtelllgent role in labor-management relatlons,g whether asa umen merri- .

ber, a representative of management,an. arbltra‘tor, ora c1t12en-voter

2 Labor-management relations are a matter of public co cern; therefore citizens need to understand

the rights as well as the responsibilities*of labor and m
operatlon and incentive for. hlgh productivity and stablltty

. < \
- . \
* “ ’
-
',
oy
» -
o
e \
[ 4 ¥
Q .
> !
} - 12 |

agement in mamtammg a climate of co-




| "ECONOMIC SYSTEM . . -~ .- *
W o L .(The*Student asaCitizen) PR o D
] . . ‘v,,v - 5 « § “‘-v . " - . . - » ..
' OBJECTIVE' The student is knoWledgeable about the effects of the earmng, spendmg, savmg, and bor- '
rowmg habnts ‘of consumers on the economy, e - ,
- . SUGGESTED LEARNING AND  SUGGESTED '
- CONCEPT "* ' EVALUATION EXPERIENCES =~ = RESOURCES
. Fluctuatlonsmthe . Have students select items of interest to thern. " Warmke, Wyllie, Wllson, ‘
. Economy o - and compare prices of the same items over’ a’™* Eyster, CONSUMER
. S sug month period. Relate price fluctuation to . - .ECONOMIC PROBLEMS“
Prospenty S the purchasmg power of the dollar o A

U S A Wilhelms, Helmerl,, " L
Employment B ~-Use word asso,clatlon game to develop an - Jelley, CONSUMER - ¢
N o y o

- ..~ awareness of the effects of spendlng hablts on. * ECONOMICS
Productmty fthe economy DR DT
S o o ' - Federal Reserve Banle of
FURREEE Inﬂatlon s o o Use flash. cards to 1dent1fy terms.,used in the - ’Phlladelphla, “JInflation: .
e L : ‘economrc systems e o " ahdfor Unemployment,
Deﬂatlon L TS The National - Debt
Recessmn : e v ] | _‘ , o T : g
GENERALIZATION RS : St o ‘ e
. w1 The Consumer Rrice Index recofds the relatlve purchasmg power of the dollar and often isan mdex‘ -
L .‘ S of general economic activity. | o Cad o d
2 Generally 1nd1v1duals should plan to spend and borrow more when 1t is ant1c1pated that prlces wxll
i © rise and to- save more: when pnces are expected to dr0p IR
r' ° @ ” N : ; ‘,




o

T ?roduct market :

'

. . :
- . s )
. - .
o ‘q

-

ECONOMIC SYSTEM '

(The Student as a Crtlzen) -

7
- .

basls for understandmg pnce and wage determmatlon.

-

=

’ OBJECTIV E The student ldentlf' es the factors whlch contnbute to the price of a product or servrce as'a

_ SUGQESTEDQLEARNING AND |

SUGGESTED

Wage Determination”

~ Eactor market

o - iy

GENERALIZATIONS.

home, restaurint, dry cleaning, or day care -

center to- determine how expenditures of the

Bramstorm “The prlce of- water in dlfferent

s1tuat10ns

LIna desert . )
2. Fishingat a mountain stream. o
3. After a game of tennis* . . .

When would you pay more and why? :

~ ..

\
\

-

. CONCEPT - EVALUATION EXPERIENCES ' - RESOURCES __
Markets:  Price =~ and Take students on a field trip to a. .nursing. Federal Reserve Bank of -

Philadelphia, The. Przce.

' System
~ operation - affect pnces ch_arged and wages o
L earned

Sperry and Hutchmson “
Co., Youth in the Mar-

' ketplace

Consumer Reports, "

Consumers Umon

4

- Supt. of Documents, TIhe
" Consumer Price Index:
" . Technical Notes. -

Teacher’s Kit: National

Consumer Finance Assn.

'

1. Singe price is one factor to be cons1dered in any purchase the individual should know the relatlon-f :

- ships between the factors which make up

. may. make informed cholces as to the valu j price ratio,

2 The pnces of products and services dete

the costs of goods and services- produced in order that he -

ine how much-the consumer can buy with a glven in-

. come; therefore, the conSumer should know approximate prices of desired goods'and services in -
~ advance of actual purchase in order to make possrble better MOREy management and more effi c1ent'

) spendmg

e
ehy

v
.

oo 1@ .
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R R INCOME PROCUREMENT

Ve, o — (The Student as a I.’roducer) ‘ o :

. %! i _ t . Y 9 - . , \3’, A' .- ) . -

) OBJECTIVE The student 1dent|i" es and utlllzes available resources m reachlng his goals in terms of his -
' potentlal capacntles and as a way to achleve personal satlsfactlons, '

~ e

. : i'SUGGESTED LEARNINGA ORI ' SUGGESTED . .
CONCEPT S EVALUATlON E‘XPERIENC ﬁ /- RESOURCES
_Human, Resources - - Interview an employee, 6r' a former student to-  Sinick, YOUR PERSON-.
v L - find out the most 1mportant re;l]' rces needed . 'A'LITY,.‘ YOUR JOB.
Time . for l-\r position. Why" R A . L LT
, ) 4 ' oo o Rudd, A FORMULA
~ .. Energy ' . Have each student analyze the tlme a specific . FOR FINANCIAL IN-
- ~ ‘job demdnds and how much tlme heyjs willing DEPENDENGE o
-~ Skills to devote to. thejob A S ", __-f v ) ‘ ~
Knowledge ' - Askﬂhe stud'nts to list types of work they - WorId Book Enclopedxa
: T ‘ ' might pur ug. From. the hst,/ categonze into F1eld Enterprise
areas of-ungkifled, techmcal, or professmnal o :
occupatxon. When feasible determine/ wage ~ Consumers Union,  Re-~

-, or salary range for each group " port on Life Insurance. "~
: N Lo o k . A »
‘ ?Ask students to make a llst of the Skll]s they o Changing Times~ Educa-
* possess. List skills they hope to develop by tional .Services,- A - Re-

- _ o . A‘ : » ', graduation in order to be employable. . source Kit for Teaching
oo S Co N Consumer  Education,
R . . B R . ‘ . ) i
e S - | 5 : e Earmng '
Health- . -~ . ¢ Invite the school nurse’ or. apubllc health  Andrews, Margret THE
s T , Jepresentatlve to discuss the importance - of JOBY_OUfWANT

LR

good health on the job and describe com- S S
munity. health serv1ces such as TB testing.  ‘Ohio Curriculum  Ma-

o S and cllnlcs , : © 7 7 terials Service, Deciding. .-
T . ’ o i \~ on .and Locating Your
Interests S Arrange visits to- local bus1nesses where stu-.  Kind ’ofJob '

: o ~»  dents show an employment interest. Observe - S

o+ . = an employee for a day. Role play different Tolman, Ruth CHARM C
- Attitudes - o personalrtles and discuss how these could af- . " AND POISE FOR GET--.,

L fect an individual on a job., R TING AHEAD ’
Have students analyze their own ‘attitudes. ' .

lect an attitude they might i unprove in rela- .
tion to JOb success. . ;

Y

: Financial refources o Study the dnfference Between gross salary and . v U.S.v Dept, of -I;Iealtli,f
N _* ‘take:home pay of individual students. What  Education and Welfaré, .
Wages ~ makes’ the differenc® between these two Summary  Guide  to .
S o ‘ amounts” R ; - . Social Security
. ) [N . ) : . R . . . o
11 . ' g s ) L & -




. , - ; .. / A (
| o ; I \ , e -
o o : SUGGESTED LEARNING AND . . SUGGESTED
| ~ CONCEPT - -EVALUATION EXPERIENCES . B RESOURCES -
. Interest - '.‘Havea,gradua‘te of the program discuss satis- Jolnt Cquncxl on. Eco- -
I factionSff’eceiVed from his particular' jéb.. .7 ‘nomtic Education, TEACH-

: e ) - . _ING PERSONAL EGO-
Materialbpossesgion o Dlscuss the amourit of material resource ac-  NOMIC IN THE HOME L
N . cumulition as 1t relates to job* potentla} ‘ ECONOMICS CUR~-* !

N : . » . . RICULUM: R
_Profjt. ‘ ‘ ,Debate. Startxng your own business 1s a . -
TSI good mvestment - : SR The National Industrxal v
Other: ~ R e, Conference Board, Road - *
iy B S Lo - "Maps of Industry ',
5‘4 . .o . -' "v' . R T S . S .
GENERALIZATIONS' o %\ SR S
1. Resources are available to people in s)arymg degrees The use of th¢se resources determines how
. | completely one reaches his goals and achieves personal satisfactions, . : g
o ’ 2 Various forms of monetary mceme may be used to increase one’s net worth in relatlon to his
s mm'af;ve ablhty, and des1re g R . R S .
| ~ e 7 ‘ | -
v . & o . ’ e . y o , ' -
-D' ‘ : . . ,7‘4‘ E
S - 'X o .. o
- g‘{ y
v . g B b
. |
,“,'-' & ‘ .‘
. b'l » : "
‘ g ‘ ‘ ! . -
o i/ .
" l,.‘;f" |
Y . A
B P17 SR .
12




| A
INCOME PROCUREMENT ~  « -. | |
(The Student asaProducer) S i

. OBJECTIVE The stu%nt explores, lnvestlgates, and sel‘écts an occupatlonal area wlnch he considers ap-

propn7 to his abllitles and mterests in order to £unct|on in soclety. . )
! = . L ’ e . ‘C ' L e
SR SUCGES'i‘ED 'LEARNIN'C AND | SUGGESTED' o
- CONCEPT AR EVALUATION EXPERIENCES -~ . RESOURCES , )
Obtaln;nga ]Ob e, HaVe a social” seeurxty representatrve visit; .~ - U.S. Dept of HeaTth, ‘
. 1." To help students fill”* out apphcatlons for a + Education and *Welfare,
Necessary for s ~ social security  card: - + Social Security Packet -
2. To discuss varlouyregulatlons and socnal . : o ,
securlty beneﬁts ' Lo - SR
v oL Ilustrate the work perm1t form W1th a dlscus- o Scholastlc Book Serv1ces:

“sion of haw to fill out and why it is- necessary. - A JOB FOR YOU =
Have each student be responsiblé for securing . Lo
his own work permlt from.the- Admm‘stratlon_ Hopke, . THEo ENCY- ,

Offlce T . . . _. CLOPEDIA -OF CA- -
Y A “ .+ . - '~ REERS' AND VOCA- . k ,
» .- Jobropportunities . Have students visit an establishment related ~ TIONAL GUIDANCE.
I “to their job. interest. Arrange; a. conference < = e
' ;}’4‘ . ~ with ‘the d1recton or manager. ﬁeport thelr o L,
i ""/7 T _ _ - experience to the class. Follow ‘witha. study" R - o
B T { reqmrements for the job. U.S. Dept. of Labor, Cy
IE IR - Occupational  Outlook
Y N R " Have é\tudents read the “want ad” section of . Handbook o
B A ,‘ ' .the paper to find. the\types of jobs that are__ ' C
o ST N _available. List resources they have. that would -"Sup of Document Job
A CERRENRRIEI help them obtam the job. - L Gulde for Yoting Workers
: Educatlonal Trammg ““ Take 4 it eld trlp to a TechmcaIGchool What R Lo, e
Length further training is available? What jobs are - . Ohio -G*iirriculum Ma-
'Avallablhty S avallable ‘with this training? Discussion of = 3 terials, Déciding on and
~ Financial cost - 3obs available with the hlgh school _]Ob tra‘?n« . Locating Your . Kmd Of
 Opportunity cost . ing program : S _ ~ Job . .
I.nv1te people with varlous levels of trammg .
-into the classroom to_describe their back- . , R
~ground and what jobs are avaltable to them . Changing Times, March .
) : 1969, “Jobs in ‘the 70s 7
" Have each student select  a career 'interest. -~ Where They'llBe - - + -
Identify sore part-time jobs that would.be ’ ' L '
i .‘ helpful- in preparation for. this career.
L - > ) o ‘p., .
" e o §uwey the commumty in: whlch you 11ve to Supt. Yof . Documents, .
) LT e : see if the career you-have selected is needed Learning  for Edrning
oo S : . in your arga. If there is a surplus, is this a , .Paycheck Education
) ‘ o good ch01ce‘7 _ T, L :
o d . . l\. 13 - 3}

N
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¢

. . / '
r S 7 SUGGESTED LEARNING AND ] SUGGESTED
+» CONCEPT s 'EVALUA’I‘ION‘ ﬂXPERIENCES e - RESOURCES
T R | R .
- Employment process Studefit ts. conduct; a mock interview. A gul- + Careers, . 25 Technical
. T dance counselor, other instrugtor, or byisiness- Careers You Can Learn
. man plays t'he role of the personnel manager - in Two Years or Less.
; i and. interviews a student as a prospectlve .
\‘,. . employee R . o
" 'A - G . - . L : .
Personal .~ . - Have a panel or class discussion concerning - New York State, Em-
X -, . . the characterrstlcs necessary for- gettmg ang ~ Pployment Office How to -
-~ Skills -’ o keéping a job A . Prepare Yourself for Job

Intellectual aptitude . " .- © Interviews
Honesty - “Secure a resource person working in person- A
Initiative . . ,nelto drscuss how to be successful ‘oh the job. King, Alice'Help' Wanted:

. Loyalty o 1 . * Female: The Young -
Industry Show slxdes of students on the _]Ob with a = Woman’s Guide to -
" Health .« taped” commentary of skills, attltude, and " Job Hunting
= " ‘Appearance - loyalty needed for a job. ; _ ' -

- Ability to getalong : , ' - - Tolman, Ruth CHARM

with people. . ° S I AND - POISE . ' FOR

“Age : : . - - GETTING AHEAD ‘

B_enefitsfor'eqlployees ~ Have the students secure mform\uon from ‘ .

. .. ‘the agencies which regulate working cond1- '
Fringe Benefits ‘ tlons and beneﬁts for individuals. e .
-Unemployment Acquamt students - w1th the purposes and '
compensation - sérvices of unemployment compensation and - [’i

‘ - workmen’s compensation by havmg speakers.
‘Workmens * " from the local ofﬁces explain who is eligible -
. 'u;-'_compensatron K for coverage and the assistance offered.
- Labor laws " Discuss regulattons and standards set by the . ' o

government for th¢ benefit and protection
of the employee; such as, minimum wage
laws and workmg ‘hours.

o

GE ERALIZATIOMS C e e T ' N
' 1.In makmg a decnsxon to select a partlcular vocatxon, one should consrder the costs mvolved in terms :
*, - of'education and training requued . : ’
.2, The kmd of occupatlon one chooses and the degree Sf success will affect his economic values and '
) income. : . L : .
3. Time commrtment demands, personal dedxcatlon, and financial demands diffe ith the occupation
-.-and will be viewed as a determining factor i in occupational seléction. .
4. There are niumerous aspects one considers in chooSmg a lmcatron if his, electron is to be compatxble
- with his c0mpetenc1es and his economic and personal goals.
v gz' -
& 1 9‘: . . '
j ¢ . %, .
- : . : e
' | < .
: I / . R ¥
' 4, -




/

. i
.

- agencies

- educational agencies -

ot

. 7. INCOMEPROCUREMENT - |
. '(The_studém as'a Producer) © - i - o

e N
' ',v.' LA s

OBJECT]VE The student |dent|f‘ es and exammes pi'lvate and publlc agencies pn the local state and na-
. tional levels which will enable him to-secure continuous education and training in drder to

achleve personal satlsfactlon and. self-fulfillment o ’ -
- SR  SUGGESTED LEARNING AND .. SUGGESTED .
CONCEPT , 1\ EVARUATION EXPERIENCES ~ . - RESOURCES

©

Types of - educatiopal. - Invite an adm*inistrator to explafn the adult
o education program jn the community includ- . :

In-school v, g mg cost, regxstratlon, and ctirriculym. - . v' e
o Public . - A L
Private , . ‘. Invitea counselor or principal to talk to th@e_ " Division of Guidance
« Parochial = - ' - class about’ avarlable scholarshlps for further ~ and Testing
out of school R o SR ‘ i j S
. Youthorganizations " " o o S B
o . . o 0:: ‘( " ! . P ) - ! . . v - . ’v
Adult t;lasSes’ S 'Vrsrt plaCes where youth may go for' self- - Liston, ON-THE-JOB".

- 1mprovemer§t as well as on-the-job trammg or ‘ TRAINII}}G ‘
Trainipg provided by ;apprentlceshrp training. : - :_'!

<

. Preparation for = - Panel involving people who dxscontmued e ey
. further education ~their education at various levels. DlSCUSS their '

-~ . = reason and the results O - L ;' e
_ Preparation for - - ’

" employment Corr;pare catalogues fron; dlfferent types of | End"i'cott, GUIDE FOR.-
Professlonal ! educatonal institutions., Have students studyy COLLEGE PLANNING -

~ Vocational - the pOSSlbllltleS for- further training in-the . IR SR
" Technical . . - ,  vocations that interest them S Hodhett, WHICH COL- - - |
Apprentlceshlp L‘ Z G T ' LEGE FOR YOU .
Upgradmg or refresher ) g o ' L SRR o
courses e Students explore the applrcatron process fqr _
_ T e 'f - vdrjous types: of educational opportunities, ~9 e
- ,_Sources ‘of Informatlon Complete sample apphcatlon blanks ‘Writea™ "
. Field trips ., . N vletter of. appllcatlon RERR ;::
* Printed materials - o R \ } N .

Guidance Counselo‘rs ,
Career days
Resource people

_ !
**Admission Requirements - ' oy ‘_ o= \




s"' 4 ¢ ) ’
: . . " a. ! °
7Y T SUGGESTED LEARNING AND = ' SUGGESTED
| CONGEPT . EVALUATIONEXPERIENCES _ RESOURCES
: GENERALIZATIONS: . - oL .

1. Different types. and levels’ of education aré avallable to the mdmdual at various. stages of hfe— to - .
assist him in achlevmg personal and economic satnsfactnons S '

.2 Trammg prov1ded by one or’ more educational agencies may assnst in ransmg an 1nd1v1dua1’s eco- §
nomic level or increase his feelmg of self-fulflllment . :

y ¢ 3. Information about educational - opportumtnes is readlly avallable‘ its use may help one choose an
appropriate educational agency. =~ - g C e

‘4. The govermng body of the educatlonal agency sets requlrements Whlch the- md1v1dua1 meets if he is -
accepted into a program, .
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INCOME PROCUREMENT

(:l'he Student as a Producer)

peo
/ ¥y

» OBJECTlVE The student recogmzes, explalns, and accepts the total effe‘tt that his income procurement ER
R w:ll have on the mdmdual the commumty, and the socnety. S

6

L

4

[P .

»~

.

A |
et

-'SUG'GEST“ED L[E-ARNIN'G AND ﬁ

L e ST _ ‘SUGGESTED
- - CONCEPT- "' EVALUATION EXPERIENCE ° : RESOURCES
o Effectsand results of " Obtain and have students fill out actual tax . Wllhelms, Helmerl
_decismns B forms for theu‘ income. vy, . - - Jelley, CONSUMER

. Individual ~ " .

Community -~ -+ .
g ’

*§0ciety '

\:L S
CENTRALIZATIONS , : : . v
1. The n‘ianner in w}nch mcome is procured as well as the amount of mcome, affects dlrectly the» s,
- . volume and- guallty of goods;‘and services produced and consumed in an economy. S

2 The md1v1dual shoiild after an evaluatlon be able‘to accept, or if necessary pursue -a more Satls-
factory alternatlve of 1ncome procurement in order to meet h1s pensonal economic goals

. _ .

-

W
‘ r‘.’

o “Dnscuss‘ It you neglect to fulfill your re-

. sp0n31b111t1es on the job, what affect does

~ this have on other, employees and on the ,
: total operatlon" _ L

¥y »

Have stiidents. o plle a hst of magazmes,'

- which can\Hfélp thlem ‘keep informed about

-

. -
S

Jobs,

e . : -
) . . . v
- P .
. R - L . L/ . <
Y e . R . -
| B BN
O L .

‘new develo ments related to. their specific

7 .

b A

1
-

[

ECONOMICS ;

. a

J oxnt Councll on Eco-

. nomic Education
TEACHINGA ,
COURSE. {N.PERSON-

. AL ECONpMICS

. Federal Reserve Bank of
Phlladelphlat
« Unemployment in Pros-’

“ perity, Why? Inflation

and/ or Unemployment '

02

e

.
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OBJECTI.VE The student alters his consumer behavior when he recognizes the need for change 1hrough

. -
-

CONSUMER EEHAVIOR DETERMINANTS

(The Studer;t as a Consumer)

“r

B B
.

BN ] . 4

¥

N andbntrﬁcatron of the varymg rnﬂuences wluch aﬂ'ect his phrlosophy of decrsron-makmg
' L < T oo
o e SUGGESTED LEARNING AND SUGGESTED T
~CONCEPT __ g EVALUATION EXPERIENCE$ ~_« RESOURCES L
_ Decision-making”~ - - Discuss: The importance of mak&ng dCCIS‘l(‘);nS‘ " Wilhelms,, Heimerl, .
"« " philosophy pertainirig to the Student’s nfoney manage- " Jelley, CONSUMER
e nient to achieve ma'x1mum satisfaction on a - . ECONOMICS e

 Values

" Goals

LAl s
o ¥ T

- Wants
Need_-s

el
“

Activities

’ Ifroblems B

’-
-

Emotions -

v

. .

*

S /}Iabits 2
PN . . ..

Experiences

v N
AR

Influencing-factors |

-

-

. minimum budget

Have small groups ‘within the class prepare
and present “commercials” for the group.

Have a.clas ss ay tion of . artlcles Whlch class
_ ? purchase,” After the auction, -
" . have class- members explain and analyze the

members m
_factors which determined their purchases
: Select a class member to lead a’discussion on

tangible and intangible goals. Eist-somé long
range goals for high school students, ~discuss

- -
l,.

'thesegoals , S

As each student'come's into the room, hand
him an envelope containing several d‘lars of |

.. play-money. Tell him that this is his weekly
‘ ~pay. Select pictures representing how' he wlll,
- spend his money, -and why these 1tems Were

- «chosen. ‘ :

-

Have students »select pioctures of objects they

desire and want to buy. Rank items in order of

importance at the beginning of the unit and

Andrews, Xbu Pay.ForIt‘- . ; .

“Toyer, | Aurelia,
YOUR MONEY’s
WORTH )

GET

]

éWestlake, RE§LATION-
- SHIPS: A STUDY IN
HUMAN BEHAVIOR .

f
‘
14

} Filmstrips: ~ You,
" Shopper; Your Money.

and You, Money Man-

gement Instltute

Magazines and Catalogs

again at the end of the; umt to show any eviv

' dence of change

“ K [

Have students relate an experlence to- deplct"'f
. the frustrations encountered when they find
~themselves in a “trouble” sitiation because

"~

they did-not plan ahead. How mlght they pte- o

"vent” a similar frustratmg s1tuat10n in the

future"

i

B Changing Tirmes

Judge the commercials as to their effectlve- R

ness, and authent1c1ty

R 24
ca T
2 ;

Al

e

el

| I

cational Services,
source Kit for Teaching—
Consumer Education.

the

Edu-
Re-
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T e SUGGESTED LEARNING AND - SUGGESTED - )
{ CONCEPT EVALUATION EXPER‘IENCES . RESOURCES . -

Divide students 1nto graups: Prepare a skrt Grolxer,
"which expresses. how we ratronalrze to Justrfy--- Consumex‘ Educatlon Krt .

s

I . ourpurchases. . ., ‘ S
- GENERALIZATIONS -0 . . . Lt Yo
“ . LOur philosophy Of de01s1on-makmg should be affected by our needs, wants, and experrences so that

‘the goods and services we select. will: draw us closer to the'goals we have set.

- 2. Our decrsxon-makrng behavior i 1nfluenced by our goals, values, hablts and problems and each
. may be 1nterdependen,t upon- the other. C .

LR - : . 2 1?%»

o, - « . N . . . . uﬂ‘--'.-,l .
] S e .- ’ ’“ P .
D A e . b7 .




. K &

CONSUMER BEHAVIOR DETERMINANTS

(The Student as a Consumer)

OBJECTIVE Th’e student recogmzes satisfactions which come from his consuiner behavnor and shows

empathy for other people who make decisions different from his ownas a r ﬁllt of his iden-

. Customs’

Quality of life

&

Psychologlcal factors . As a g,rOUp drscuss how values may be ex- N
~ security - pressed while driving a car, taking care of a
. . sex appeal child, dealing w1th a customer and waiting
SR ‘self-satisfaction " forabus. : \ .
- status : S .
o ‘Have students make a collag,e use a bulletm Art Materials:
" board, or notebook to-display their needs  Paper
“and wants in relation to psychological factors. Glue . .
S . Lo ' o ‘Magazines and Catalogs ,
from which to cut prctures A
GENERALIZATIONS » L
, 1. At various times in the lifé cycle peer group or soc1al status are such strong influences that some -
o people buy goods or serv1ce whlch they do not enjoy or, even want' therefore, goals may never .
' ~ materi ah ‘ ; n

-2. The in &%‘\al’s and the famllyf’ quahty of life, life style, socioeconomic level and customs may.
e consumers decisions; therefore, his behav1or in the marketplace w1ll be evidenced

determine t

-

" Invxte a person: from another culture to. dis- v
_cuss individual values and goals and the ad--

i Justment they make in thelr present locatlon

' Have students descrlbe how a story, movre\,
or television program has mﬂuenced their
’ values and goals Does thls apply in reahty? e

hy the combination of goods and services chosen.

apte

'_),;r &

L 26

“ S ~ tifying and understandmg of the varying influences which affect his pe nal values agd -
: e goals. . . S '
A L “SUGGESTED LEARNING AND “SUGGESTED
« CONCEPT. ] _ EVALUATION EXPERIENCES RESOURCES
-+ " .Values and Goals ' Establish goals'ahich the student may have. ~ Household Finance Cor-, - -
G e ' e Devegop case studies and analyze theni 'to . Pporation, . Your Gutde\
- - Life Style - : ‘determine which' goals may haVe prlority in- for . Teaching Money
. S M 'varlou,s s1tuat10ns _Management g
N Peer" Group. Playa popular reeord and then replay to have |
o students identify phases Whlch suggest 'values :
a o that mlght influence. the1r economlc declslons
. Discuss’ reasons : o
;fg.,, Socm-economnc R Dlsplay 1tems whxchstudents mxght purchase S . .j
level S . Have them select three itemssand-list in order . . Visuals ;
o o eof preference Analyze factors -which in- T
. Social Status : “ ., fluenced their mdlvxdual declslons. Discuss -~ ' “
I R .howandwhymdmdual ch01ces were dlfferent. ‘ '

[T . | o,
- P T )

. e .

Resource Person

%
.-

Newspaber'Articles o q o
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CONSUMER BEHAVIOR DETERMINANTS

(The Student as a Consumel')

o

- .

T e

OBJECTIVE The student demonstrates he can usé his current resources to meet his needs and wants ina
. responsible and legal manner as 2 result of his understandlng of the human and mateml
- resources wlnch mfluence consumer behavior, :

N

<

' CONCEPTS

' SUGG'ESTED: LEARNING AND
_ EVALUATION EXPERIENCES

- SUGGESTED

o RESOURCES

~ Resource Material

 Service

~ Income

Goods _ _
| "MarketingMedia

Advertising )

?s

GENERALIZATIONS‘

- Pefsonai selling”

Make an exhibit of products and/or labels.

'Inspect them for sales appeal, check: the .
labels for essential information, and dlscuss‘

. brand preference versus cost.

»

Have each student select’ from a newspaper
_ or magazine an appeahng advertisement of a -

- product. Ask each to analyze his advertise-

- ment by answering such ‘questigns as:;

- L

".2.

Y

it have for you?

What does the product contam, and how 1s.
it made?:. .. \
.. Is the product beneficlal" In’ what Way"

. Does the item carry any seals identifying

its quahty" If- so, what are they? ‘Are the
authorities reliable? Substantial?

. Do you like it? What kind_ of appeal does ‘ )
Consumers Buymg
" Guide

‘o |

What explanatlon or description, 1nd1cates B

the = degree of usefulness?

misleading? . . .

. Is the' product harmful ¢r dangerous"i‘

In what way? . .

"~ to varlous age levels? -

Inv1te a resource person to demonstrate the
techmques behind persuaswe selhng

Have the students brmg in small items to be

" sold -in class, let them experiment with the, '
various persuaswe selling techmques.

.‘\

. Do any statements, appear to be evaSWe or

" Newspapers,
--Magazines, etc.

. How do manufacturers know what appeals S

Wllhelms, Heimerl -

Jelley, CONSUMER .

ECONOMIC

Student Workbook:
Council . on Consumer.
. Information Consumers

Look at LabeIs

BBB

k ‘Consumer Protectlon
' Assn of Clevelaqd

-

: . Tell yawhat I'm
gonna do...”

* b

- Local B.B.B,, R
. D.E. Coordinator,

Salesman

]

1. Families and rndmduals place varying degrqes of 1mportance On matenal and- human resources,
therefore, the use of limited resources and the substitution ‘of available for unavailable resources
+is sometimes necessary to increase the effectiveness of meeting. consumer needs and wants.

2 Consumers should learn to evaluate’ advertizing statements, labeling 1nformat10n, salesman clalms,-"
-and other factors involved ifi declslon-makmg as they relate to how consumer ch01ces affect goods
- and Semces available, thclr prnces, and the economy. ‘

Lo

24
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| CONSUMER ALTERNATIVES |

-

.
R . . N

r < DECISION MAKING PROCESS -

B B

5 .

.

i

7

¢Identify -

Wantor .

~

Need .

~ Analyze

Alternatives
inTerms of
Goals, Values,.

~ Alternatives '

.. Select One B
or.Two

"~ Guide And
-. Gontrol

.y

Decisions -

_Actept-

Consequences
and Responsibility

. of Decision

Decision for. Future

2

_Evaluate

Reference

- Resources -

8. P

-

[

;-

1 -

" FLEXIBLE PLANNED USES OF MONEY—LONG & SHORT TERM GOALS

i

<

-

-

R TR

+ Retirement -

< —

" Investments
& Savings'

m

- Credit

. Banking .

ousmg
Food

H

n

- Furnishings |

. N .

ipment

kEg

Heatth sl

- Time ,

o
v A
‘

" Insurance

-

 Estates, . .,

[

/

- Wills, Trusts




CONSUMER ALTERNATES

(The Student as a Consumer)

OBJECTIVE The student demonstrates that he can use: the decrslon-maklng process in makmg eeonomne

. deelsrons to rheet his. wants and needs. - , _ o -
@ R SUGGESTED LEARNING AND  SUGGESTED .
CONCEPT _ EVALUATIQN EXPER‘ENCES RESOURCES
Decision-making - " Havestudenis develop a- bulletin board and/" »Craig, THRESHOLDS *
process ) or flannel board to rllustrate the steps in mak— - TO ADULT.. 1
S . ' ing an economic decrsron , : . LIVING .
'\' . N . . . . i ! /

*alternatives

‘Define want. or. need "

Collecting’th‘e facts

Analyze alternatiVes

- 0

Select one or two

ES

- Accept consequences
and responsibilities -

H
.

’

- Make a collage of wants and needs. Have

~each student select a want or need and follow-

ing the decrsxon-makmg-process, arrive-at a .

decision in relatroir to *his 1nd1v1dual wants

and needs -

Have the students st up an economic situa~-‘

tiori which - mvolves a group decision. As a
class, analyze and- explam the decision mak-
ing process in relatron to, th1s situation.’

P

-~
. -
.
. - L P
.. X " . - ey
: e - ‘ £

4 e » .. .

»

Use a case study or ﬁctronal srtuatlon td‘»

‘demonstrate how consumers. must accept the

of the decision

.Evaluate _decision_
for future -
_ references

GENERALIZATION S:,

:

.
»

o bconse\quences of their decisions. -
’ L v ;L .

-

3
v}lz

v
"“4_5 e
P

; PR
S

s

Lo
. .

S
LN

-

-4

¢
» i

- Consumer Report,r and
Buying Gutde :

“Troelstrup, THE CON-
'SUMER INAMERICAN
‘SOCIETY

) Speeryv\:and Hn‘tchinson «
Co., How to Be a Better ©
Youth. in -

Shopper,a
the Marketplace

LOEN

\l The skillful use of the decrsron-makmg process whrch is mﬂuenced by motrves needs, goals

abrhtres ‘habits, srtuatlons, attltudes, and the expected outcome of the altematrves can develop a

a”trsfymg life style.

o
<

-

»

2, Ratrorral ch01ces among fhe consumer alternatrves beeomes more complex as more goods and ser-
s, vices become avallable and more ‘ways’ of mgr:chandlsrng confront the, consumer,

3 When a consumer evaludtes alternatrve courses of actron, he may arrive at arf economic deCISIOII
whxeh wrll lead to »results more satrsfymg than those\,made wrthout consxdermg altematrves '
/ l«’ o . ‘l. A . - b
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CONSUMER ALTERNATIVES
(The Student as’a Consumer)

=y

'.v

OBJECTIVE. The student develops and recognizes the value of aeflexrble plan for the use of his money
- "~ when malupg economic dee;srons among various alternatives.

L]
\

SUGGESTED

o Estates, Wills; and '.I‘rusts.v

Leisure time-

g
Invrte a lawyer to discuss vanous laws, cus-
’ toms, estate planning, trust and _wills.. Discuss
other tlmes when legal adv1ce mlght be
needed e :

Have a hobby fair, label the time and cost of
this leisure time- experlence and what age
groups would be 1nterested in developmg this

“hobby, '
Have the students rate the various hoBbxes" o

in terms of:
1. Health Benefits

-2, Intellectual benefits-

3. Social benefits

" 4. Economic benefits =

Discuss which of thesetobbies would be best

for development in later life.

28

4

of

. o "SUGGESTED LEA_RNING AND_ o
CONCEPT . - EVALUATION EXPERIENCES 'RESOURCES
" Take home pay Have the student find a typical or actual Hopke,
) ' salary for his occupation and determine the The Encyclopedia
‘take home pay. . ~ Careers and Vocatronal
N B B - . ; _Guzdance
Expenditures - : Vlew a transparency showing the average
S . percent. of i income used on fixed and variable
" Fixed ° expenses
' “1 SaVings ‘ -
., Rent " Have each student 1dent1fy what ﬁxed and SR -
" Insurance _ var;able expenses he may have and make  Continental Tl Natl
Realestate o " alternate pIans for meeting these expenses Bank and Trust Co. of
taxes : -Chlcago, '
. Payments on debts ‘Invite various insurange representatlves to the MANAGING PER—
' ‘Others class tOdlSCllSS insurance needs SQ}\TAL INCOME
Variable | Invite a banker to discuss banking proce-  Institute of Life Insur- -
* - Utilities o,  dures: checking accounts, savings accounts, ance, A Date with Your
«  Medical Christmas. savings, credit cards, loans and ~ Future :
"~ Food installment credit. Explain the difference be-. = = p
-~ . " Clothing tween banks and savings and foan companies. ' Local Banker -
- Transportation . - ' : ' :
Personal
Others

T .
< . L i

. Household Finance Corp.,

Film Library

~ Local A.ttorney‘ _

Supt. of Documents, *

*Handbook for Recreation




GENERAL!ZATIONS L,

1. Planned spending helps the consumer obtam max1mum>sat1sfactlor{ from the income he has ava11-
able; however, when one’s income flictuates he must be more aware of the need for long’ range
planning in order to meet the continuing n\dmdual and family needs.

. What one does with his money depends on how he mterprets his needs and wants; much difficulty

can stem from: d1screpanc1es between what one wants and what one can afford.

. Banks offer a wide vaslety of services to the pubhc, an understandmg of the -services avallable'

should result in greatex’ consumer satisfaction when engagmg in financial transactions.

. Credit is used for emergencies, lpurchase of goods and services which would be delayed if cash were’

needed and this becomes an extension of, not a supplement to, income. o

.'Meetlng health needs and the amount of expendltures will be determlned by consumer choices,
attitudes, and" resourpes and the risk may be shared by various kmds of health insurances which
should be selected to best meet the family needs. - 6

6. Wills, trusts, glfts "and other estate plans are ways in which perso&’ may be assisted to implement .
‘the needs and wishes i in later years in order that add1t10nal costs '

4

d delays might be avoxded

-
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MULTIPLE ROLES _ . °,
OF THE INDIVIDUAL

Family Member
Homemaker
JeNoter

- /Tax Payer

/ Borrower -

Y -Saver

9§ _Buyer )
~ ", Investor

' Worker )




RIGHT
TO
SAFETY

" Examine

merchandise for )

safety features

Followuse
. and care

Report

. unsafe products

. s

" instructions. -

MULTIPLE-
CONSUMER

RIGHTS

RIGHT RIGHT
TO BE TO
INFORMED CHOOSE
Analyze . €= Be selective
" Mvertisements i ]| -
o i Recognize - .
Keep informed .., income limitations - -
about new _ A :

- products || = Behonest
_— ' \ in dealings
Check care” -~ | -

instructions before | Treat
buying ¢ |} - merchandise -

. . - - with réspect

-Seek additional - \J : _

- informationif N

" necessary ]

- To voice comphmts

and satisfactions

‘To make
“suggestions
for product

~ . jmprovement

To know where {6

e

~go for help o

RIGHT
TO BE
PROTECTED

Be informed and

respect existing
lawsand .
standards

Be mtormed of
one’s rights

: Accept responsubnhtnes

asa voter

. Support) voluntary
orgamzatnons

s
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ROLES, RIGHTS AND RESPONSIBILITIES

(The Student as a "Producer,,Consu"mer, and Ciﬁzen) o

.

|

OBJECTIVE~ The' student identifies the rolos of family members as consumers to the extent that he

| IR

. realizes the consumer is the ﬁnal determiner of what is produced in the marketplace. v
IR ~ SUGGESTED LEARNING AND ,SUGGESTED
~CONCEPT EVALUATION EXPERIENCES ' RESOURCES
- Consumer Have students talk to buyer and/or employer ~ Troelstrup, b
- to find how consumer choice -affects their CONSUME%OB-
Buyer y . selection of goods, Do a cost comparison of *LEMS AND
o - uniforms or equipment as. to workmanshrp,., PERSONALFINANCE
' /quahty of material, and ‘care. -
n"Savé'r Drscuss various reasons for savmg ‘Investi-  Wilhelms, }ieimerl,
. gate Various methods of finaricial manage- ~ Jelley, CONSUMER
. ment. : ' ECONOMICS o
‘Borro‘\\'ler) ; ' Compare borrowing money from a bﬁnk ﬁ--' A Resource for Teachmg
- © nance company, credit umons or personalloan. - Consumer Ed’ucatron‘
A ) “Savmgs Section”,
_ _ Show a filmstrip-on advantages and disadvan- - Changmg szes St
' tages of buymgoncredrt e
. ‘ The Ohio Consumer'
Compare the drfferent types of credit and how Loah Assocratron, Frlm
. . the interest is charged on each type. - . Lrbrary
‘ inve’stor'. | Drscuss. How can mbney he invested? | s , ,Fllmstrrp The Role of "
o ' e : : Consumers, Joint Coun-
[ . ~ cil on Economrc Edgca— .
. btron.
o ' Films: Lady in the Stock
- ‘Market, The New York
‘p . Stock Exchange. .
GENERALIZATIONS: S

"'1, Individuals and families can promote therr ecmomrc\selfarebhy usmg therr rlghts and fulfrIlmg con-
sumer responsrbrlmes in the marketplace.

2. Most consumers assume the various roles ‘of buyer, saver, borrower, and mvestor over a perrod of
time and therefore, they should understand the relationship and mﬂuence of ong upon another.

* 3, Credit is used in differing ‘ways as individuals “and families assume various stages in the life cycle.
- However, misused credit may bring financial problems to the "borrower, the lender, the commum“ty,

and to the economy

.34 ‘_7
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. ROLES, RIGHTS AND RESPONSIBILITIES

(The Student asa Producer, Consumer, and szen)

OJJECTWE. Thc student identifies and contributes asa producing member of the commumty

.,

. f

GENERALIZ;\TIONS' B

‘1. By assuming his various roles as a producer, the mdmdual can contrxbute to the productxvxty of the
economy and also earn money.

2. In order to be an effective producer in our society, each. individual should understand his vanous
producing roles as a worker, as an employer, or as a contributor of a non-monetray nature.

[@

Have student- investigate the opportunities

for’ non—monetary services in his' community.

Identify the sefvices to which he could con-
,tribut_e because of his specific job skills, -

*

o SUGGESTED LEAR_NING AND- -SUGGESTED' o
CONCEPT EVALUATION EXPERIENCES . RESOURCES i
Producer Discuss: How does your job skill help you  Rudd, A Formula
- : -contribute to your. famxlys psychic and real - For Financial
Warker- - income? Example Chlld care—baby sitting for . Independence
e brothers and sisters, clothing—hem Mother’s St
dress, foods-—'prepare family meals, '
V.Non-Monﬁetar'yv Have student list the vaizrous opportumtres : “Westlake,
s ! ~for bemgfa producing mber in his come RELATIONSHIPS: A -
munity using his specific Job skills. . STUDYINHUMAN .

BEHAVIOR

[l




. ) (D <
. ROLES; RIGHTS AND RESPONSIBILITIES /
" (The Student As A Citizen) . .
» ' | 4 ° - . (}d‘ b ae ° . ’
“()BJEC'I‘IVE. The student differentiates amOng the roles that mdnvxduals assume as-cxtnzens and rec- R
.. ogmzes how these¢ roles mﬂl{ence himself, his famlly, and ‘society. o e
b - o LT
N - SUGGESTED LEARNING AND " ¢ SUGGESTED
CONCEPT EVALUATION EXPERIENCES REOURCES
Individual P Discuss with the students their responsibil- . . '
- o tities to the job station, such as attendance, ,
. WOrk habits, and manper ‘of dress'.‘ s e :
. ; ) Drscuss the importance of responsrble aCltl-f Filmsi ,Aq;e You A Good
' zenshrp in a commumty. 9. . Citizen? Coronet, A
s BN o Citizen Participates,” . .
Honest in'dealings . Have students watch for dlscourteous and, ~ McGraw-Hill,  Citizen=
: dishonest consumers While shopping or work- “ship and You, Coronet o
N ‘ing. Discuss then‘ responsibility to - the . .- . o
employer if they see drshonest practicgs. *.» 'Natiofal .Cotincil for the : .
r, < Socral Studies, American .
& - As a U.S. citizen, what responsrbrhtres does * Citizens .Handbook, 4zh
an employee have to the consumer? To the, Edrtlpn ;
. employer? Relate to your own job situation.c” .
Voter Ask an elected representative to explam his * Local Representatlve o
: viewpoint on a pertinent . “current” labor-- ' R
management issue. Have studepts analyze A . i -
_ .his role as a citizen:- e e \
Taxpayer T Brainstorm; Rationale for raising or lo»t'eiing
" : . taxes. Discuss thg, effects changes in thé tax A
“ -structure will have on- the student’s family - <&
- and his commumty e - '
a /1 '
v Discussion topic: A consumer casts ‘aneco- Cﬂy Councﬂman
! nomic vote? (as a taxpayer, as a member of . or mayor
_ In what other ways can a citizen' cast an eco- - S
nomic voté? (as a tax payer, as a member of v,
a voluntary group. ) :
; . » . ’ . - . )
. 5 " - § -
T - ‘_ -

GENERALIZATIONS‘ :
1. The consumer who ¢xercises his rights and responsrbrlrtles can fulfill his role as a consumer-crtlz‘en
2. A citizen who assumes his various roles as a family member, a Voter and a taxpayer wrll contribute o

to rndrvrdual famrly, and society’s growth, -

36
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ROLES RIGHTS AND r&svowsmlu'rms

.- OBJECTIVE: The student makes mformed choice 6 he can compare goods and servrces and selec’t’ the
altematives whrch meet his needs. N .

1 . 1]

1)

('I‘he Student as xﬂ Consumer)

. . SUGGESTED LEARNING AND' 'SUGGESTED™
CONCEPT EVALUATION EXPERIENCES , » 'RESOURCESJ
Right to Choose 'Hafle students bring in .an item that was a TrpsandToplcs o .
T - poor pruchase and’ explam why it was a bad . Jan., Feb 1970 B

Responsibrhty to:*

Be’seIectwe -t

" Treat. merchandise

o

- with respect..

" Do coxnparative
shopping *

' GENERALIZATIONS ~ : _ )
1. Individual ard’ famlly chonces mﬂuence and are' mﬂuenced by market condltlons and marketmg

o

v

e

F

buy. L o

’ .

Discuss the consumers rrghts and, responsx- ;

", bilities when he has purc_hased a product that .

.Role play Y Y

is a “lemon o
VAL S

" 1. The inconsiderate shopper Sy

2 The inconsiderate employee

g What do these nd of people cost a busmess?

dent’s. jo

Surve_y businesses in l)'{)ur nelghbo ho,od to
determine services of local stores, store hours, * .
when stores are least crowded, sales and pro-

trammg area. = . .
Analyze how the 1tern fulfills the nee .

-motions scheduled by d1fferent stores Dis-
cuss as an employed consumer whrcl; stores

. meet your needs

’%

K

a4

T \' -
Penney’s Forum, -
Fall/ Winter ’ ’6‘8 :

'Better Busmess

Bureau, CONSUMERS, T

BUYING GUIDE . -

. Filins: Better *
- Buying, Coronet
’ 7 . .

. Wise‘Buyir_n_,r,‘
. Ideal Pictures

Local business peopie
and local busmesses

v

'Changmg Tthes :
" “GotaGripe?

Here s Where to-

Complain®, Mat‘ch 1970 '

s

practlces, therefore, the consumer shou)d choase the goods dnd services that meet hxs needs in
“order to communicate his des1res to.the producex" .

2. With the right to choose, the consumer may mﬂhence greater efficrency in the econonisl and eVent-

ually reduce prices by being selective, by being a comparative shopper, by recogmzmg ‘income
hmrtatlons and by buyrng goods that have been eff1c1ently produced o

l

2

. v
PN




QBJECTrvm

.I‘"

L.

The student o Inumcates to proper sources documented complamts and suggestnons of .

consumer mte17

| maw /- /

SUQGESTED LEARNING/AND
EVALUATION EXPERIENCES

&
(" SUGGESTED -

RE§0URCES

: .ngh%o be Heard e

- o

Complamt game: ‘Correct way to omplain

‘about the malpractlces ‘'used in selhng con=.

ilhelms, Heimerl, .
Jelley, CONSUMER‘ o

K ) sumer ;goods. ‘ ‘ ECONOMICS
: AN . ) T e
Responsib’ility to: . Use role pIay to. ramatlze returmng an 1tem . Levy, Feldman, , .
, stcuss drgss, mannerxsms, and voice. * . -Sasserath, N
Ny Voice complamts - CONSUMER.IN THE y
b and suggestlons 'Have students select a product they have . . MARKET PLACE -
. - used, write a complimentary or a complamtv s ( 5
) - - letter to the company. - 5 . Changmg Tlmes Edu- '
. / N\ ¢ [ . - ” .cational Services, A Re-
| «/Know where to go for Complle soirces for regxstermg complamtS' " source Kzt Sfor Teac]ung
\ ' help. -~ store manag‘,fer, salesperson, Better Busmess onsumer Educatzon
L " BureauandChamberof Commerce. ' D
. -\ “.Buggestions . for -:pro-. - ,Analyze a marketing research questlonnaxre Changmg Times, - ’
‘ * duct improvemeat. - fr survey. Discuss how.these-can be used for “Got a Gripe—Here’s-
T .. product 1mprovement v . “Where. to  Complain,”
. o o . ’ ' March 1970. -
N o . e e Coles Consumers Look_'
/ . ;o o ' . R TR at Label.g
<, PR . . . L : » . ), " . . N
GEN ALIZATIONS ; SRR I . : b
; © /1. The 1nd1v1dual is- obhgated to take an 1nferest in dnd respons1b111ty for being an informed "con- .
sumer-cltlzen if -he desrres to improve and protect personal consumer power ‘and the economic o
. ~system, -~ ' S T . Co
2 Public, 1nterest and—cOOpefation are necessarx for promotlon and enforcement of laws wh1ch pro-‘ S., :
. tect the consumer. . O o 2 TR - : .
i 3. Commumcatlon and cooperatlon among consumer, busmess‘; and government will result in product e
1mprovement and busmess and consumer satlsfactlon. '
_ ' “ ~ .
i o M . a 5 - 5
a Y R /’ 3? s




" . ROLES, RIGHTS AND _RE‘SPONSIBIL;TIESA

S . - (The Student as a Consum;r),.

.
. n i .

OBJEC'I‘IVE The student ldentlﬁes quahtles ol; goods and servnces that endanger life or safety and

v . demonstrates his ablllty to select and use products that are. based on safety features,
A S ‘_SUGGEST‘ED LEEARNING AND . SUGGESI‘ED" ,
‘ COD«CEPT' _~ - ." EVALUATION EXPERIENCES " RESOURCES
> ‘Rig'htto safety on'the job- Have students bring a list of safety rules Care-and Use Booklets
o ' : S related to their job trammg statlons. ‘ " for Equipment
' ".:"4. i - Discuss and list the major accldents which  National Assn, of Manu-
. : L ©° occut on thetjob, Have students analyze why facturers, Tips Handbook
, ‘these accidents occur. ' : o o L.
" g ' * o~ - Discuss: Whatis your responsxbllnty to your~ American Red Cross, ‘
' . -« self, your co-worker and -your employer for'  FIRST AID HANDBOOK
e ! "~ the rlght of saﬁety on the job? ) . '
- | . : ADramatxze errors of\Judgment observed in : .
. using equipment and Eroducts on the job. ’ - T
. . - A - - ' l ." e l : .' ‘{
GENERALIZATIONS. A A ’

1. If the consumer will take the respOns1b111ty for examining products for safety features, follow use |
and care instructions and report unsafe products to the proper source, safety standards and .in- -
creased consumer satisfaction may result. D

2 If individuals, businesses, and manufacturers share in the' responstbllmes for provndmg safe goods B
. and se ces, the health and satlsfactlons of the members of‘isoclety wnll be enhanced ’

R

-~




Q

- 4

At

~

""" ROLES, RIGHTS AND RESPONSIBILITIES

L

- - (The Student as a | Consumer)

OBJECTIVE Th/ student ana!yzes and uses mformatlon publlshed by agencies and busmesses when

making consumer decisrons. : Ty

. .

‘n
e N ) hd
SRR

—_

S

'CONCEPT

T

suctiESTED_ LEARNING AND

'EVA'LUATION EXPERIENCES

SUGGESTED
RESOURCES d

.Right to be informed /
. ,

13

Responsibility to: -

. .
. Analyzeadvertise-
ments '

GENERALIZATION

1. If the consumer utilizes agencles and organizations, both publrc and prlvate, he caft obtam mforma-- L

‘e 4o

Use bulletin ‘boar

‘Have each student select a special piece of

equipment that he may consider buying and

mvestlgate the consumer mformatlon avall-
able in’ the hbrary

Make- a list of adverti§ing slogaris and"eval-',
uate the claims made for thes¢ products®

@

papers and magazmes

berary assrgnment Study fraudulent prac-
tices from facts obtained i »m current consumer

~ education publications.
.

-

i

~ tion which will aid him in makmg informed decisions.

2. If informed citizens support and’ cooperate with government and prxvate agencles, the quahty of
- goods and services could be improved. ‘

.

r

t& ':-'

or mobiles to illustrate
. good, bad, or indifferent ads found in news- .

- warel.

Use and (fqre
B'ooklets

Cne -

_'Groljer,

. -CONSUMER EDUCA-
“TION KIT

TV' Radio, Newépapers,'

Magazmes’ etc

Margohus,

LAE

Re&dér’s Digest, -

"“Five Commion Frauds
and HowtoAdeThem,” '

December, 1967.

Buyer—-Be- _
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ROLES, RIGHTS AND RESPONSIBILI'I;IES - '\\‘

(The Student as a Consumer) ‘ i o
i oo ’ . . ) ".' .

OBJECTIVE. The student ndentlf' ies and uses the aid and protectnon afforded the consumer by busnness, s

gdvernment, and mdependent orgamzatrons. . ) . L
‘ : o , SUGGESTED LEARNING AND ~+ _SUGGESTED
CONCEPT e ‘ EVALUATION EXPERIENCES ., - RESOURCES - |
‘ ’ s ) .'. B P . . .
- . Right to be protected - - Have students 1nvest1gate the alds and pro- oo b
oo L - tection which his job’ area prov1des for the- e ,
consumer.” . % " Wilhelms, Heimerl, .
: - ' . - Jelley, CONSUMER
Responsibility to: = Analyze the way the consumer may be in- = ECONOMICS, ~Student
. e ~ formed concerning the aid and protection af- - Workbook o
- Be informed and re- forded him by business, government and in- .
'spect existing. laws = dependent organizations. Examine existing .. B.B.B., Consumer
‘and standards ‘laws and standards relative to the: student ' *Buymg Gwde
: S mhxs partlcular job area. ‘
- Levy, Feldman,
"« Sasserath, THE CON-
N . ‘ 'SUMER IN THE’ R
o SR o MARKETPI:A’CE.' .
L GENERALIZATIONS. . R . o e

°.

1,”Individuals, groups, and families as consumers are protected by federal state and local laws from
hazardous and. 1neffect1ve goods and services, fraudulent information and unsatlsfact‘ory quahty,
therefore, the consumer has. a respOns1b111ty to encourage leglslatron and suppoft these laws. -

2 The consumer can better prov1de for self-protectron if he accepts hxs respon51b111ty asa v'
understands h1s nghts to be assured of satxsfactory quahty and : serv1ce ’

er and
o
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COMMUNITY
RESOURCES

| SUPPLEMENTAL | - | PROTECTIVE |
o| INCOME SERVICES | " | SERVICES - |

| Lcc-:alv " Sf_ate', {Federal o - Local 'Statei I[ Federal |
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OBJEC'I'!VE' The student.is
" ' supplement an in

COMMUNITY RESOURCES

(The Student as a Citizen)

kaowledgeable about commumty resources ‘and |dent|f‘ ies those which can'
mdual’s income or satlsfactmns when necessary or desirable. -

.' :

: SUGGESTED :

LI SUGGESTED LEARNING AND }
CONCEPT EVALUATION EXPERIENCES " RESOURCES
Local ' ~ Have the student counselor or others to in-  Solaver, YOUR>

(;z ° - form the students of various sources-of fi- CAREERIFYOU’RE

Busxnessmen ] nancial assistance for traxmng and for educa- - NOT GOING TO

orgamzatrons tion. " COLLEGE -~

Womensclubs - List and discuss ‘local services that can be : Hellway, THE
N ' ‘utilized by the student to supplement his AMERICAN TWO

Religious _ monentary income. (parks, pool, library) YEAR COLLEGE

organizations - ' . : " _ o :

o Have the student list the services related to
‘Individuals ~ specific job training programs' available in

e

Recreation ~
facilities

' (parks, museums,

- Day care centers

. his commumty Compare the cost of these

services’ with the time and energy it would
take to do them individually. Example~'-—a
bakery, laundry, drycleamng :

'Have a panel’ d1scuss1on followmg a case

Your Medicare' .

Handbbok

libraries) " -study -on available services from Medxcare Introduction to

o “Welfare, or Social Security. . " Social Security

L ' U-S. Dept. of*"

| Health, Education
and Welfare
GENERALIZATIONS . s . : " .
l ‘Community resources do not always provrde actual money; therefore, goods and servxces offered by

- public and private Sources may be considered as a supplement to income. . .

2-~Income, monetary and psychic, may be supplemented by public and’ pr1vate orgamzatxons whose :
sérvices are provided by social (taxes) contributions. or private investments to meet needs or wants
N of various persosis in our society; therefore, the identification of these serv:ces may more efficiently
5 * " be matched with these wants and needs.” o

3. Numerous goods’ and services are provxded by contrrbutlons to civil, cmc, rehglous or varlous
" interest groups to meet specrf‘ ¢ needs and to enhance the general welfare of a cOmmumty

R 4




. ..  COMMUNITY RESOURCES

O | (The Studén‘t as a Citiien)g ,

—

OBJEETIVE. The étudent identifies the protective agencies which kan contribute to his protection, hlS ‘

rights,-and his environment, enabling him to be kn wledgeable ‘about the services to the
extent that he can make use of or assist in the activiti mvolved in these servnces. . -

SUGGESTED LEARNING AND ~ ‘SUGGESTED

CONCEPT - ___EVALUATION EXPERIENCES | RESOURCES
Local - Identify protective agencies which relate to -~ Crown, LEGAL .
- . . specific job training areas. Invite representa- PROTECTION FOR
*County Health , tives-from these protective agencies to inform THE CONSUMER
- Department -*. the students of the responsibilities and the =~ - - :
: A services Wthh they render. Tell ya What 'm Gonna
Fire Department ’ - Do Cleveland Consumer
, ‘ ‘ ‘ S Protection A8soc
" Police Department - ‘ o .
~ Better Business »
Bt"xreﬁu
' e [
Consumer N o o .j"
' Orgamzatlons o |
' S v
Local businesses _ T o B ,
insurance company * ¢ © b S 3 oo
State © .- " Discussion of student findings on local sanita- ~ Ohio Almanac =
_ o A tion laws, fraudulent practlces price fixing, : '
‘Mental Health » . zoning codes, .and other ‘,laws ' effecting
- Department of ~ business. . o E L ‘.
- Commerce . . o o . Supt. of Documents,
. Public Utilities - : e N .~ US. Govt Printing
-Commission C o .7 T Officg, ' .
Department of e L Consumer  Information
* Agriculture B : i A - Bibliography.
Highways ' ' o o : : T
_ Highway safety : o 5 T
Natural Resources . s
“ Industrial Relation = _
Voluntary consumer ) \
organizations . ' 2
Chamber of Commerce _ &
Financial Institutions = R ‘ R
Legal Aid = - T . - TheLawandYou-
Professional o T -~ .7 The Ohio State Bar

Organizations - o 44 ] " Association




- ‘GENERALIZATIONS.

1, As more and more people live together, the individual’s protectlon becomes a responmblhty wh1ch .
_is assumed by public and privafe sources, offermg serviceés to the individual and aiding him to-have
~ better living conditions; theréfore, an understandmg of ‘these sources makes possnble better and
- - continuing protection for all. : -

- 2. There are many protectlve serv1ces offered by ageneies on the local, state, and national level and
/ , an awareness of these will help an individual choose and make use of these services in order to
Dbetter provide protection for himiself.

3, Trade and professional organizations. in thelr self-regulatlon, standardlzatlon, and general opera-
tion policies protect consumers as well as. the mtegnty of their reason for existence; therefore, en-
couragement, knowledge, and use of these services may protect as’ well as assure certain standards '

of quality and service when consumers are served by these producers. -
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